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Coffee is an important beverage of Nepalese farming communities having export potentiality for its unique
characteristics as majority of coffee grown is organic and suitable throughout the mid hills. High demand of
coffee and higher price, comparative to other crops in the international market lure farmers for its cultivation.
However, export volume to international market is declining for the last five years due to low production and
increase in consumption in local market. This study was carried out with survey among coffee producers,
processors, traders and consumers. A total of 180 coffee producers from Kavrepalanchock and Lalitpur
districts were interviewed randomly. Similarly, 60 Nepalese coffee processors and traders were studied
randomly from Kavrepalanchowk, Lalitpur and Kathmandu districts of Nepal to assess the satisfaction level
of processors and traders on coffee enterprise. Likewise, 120 coffee consumers including normal coffee
consumers and restaurant owners were studied randomly. Structured and semi-structured instrument were
applied for survey conduction after pre-testing. Secondary data were accessed from published materials. The
results showed that majority of the farmers have access of market information system. The respondents were
found satisfied with available price information with satisfaction index 0.18. Lack of irrigation facilities and
havoc of coffee rust is major problem identified in the studied area and producers suggested there is need of
irrigation channels to the coffee plantation. The coffee processors and traders were unsatisfied with the
availability of the market price information (satisfaction index -0.26 for processors, and -0.06 for traders).
The study also showed that the quality of coffee was the most important marketing information required by
the traders. It is evident from the study that lack of organic certification was the major problem in the
marketing of Nepalese coffee. In case of coffee consumers, foreign peoples were found to prefer foreign
coffee in comparison to Nepalese coffee (p-value=0.000) and generally drink three cup per day (p-
value=0.008) while Nepalese consumers drink two cup of coffee per day on an average. Majority of
consumers were satisfied with Nepalese coffee but they have limited access with Nepalese coffee as being

tendency of export.
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